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Fostered relationships with various campus entities to meet strategic goals of the university 
as well as the promotional needs of the client, including projects such as campus events, 
publications and brochures, advertising and public relations, among others. 

Managed and coordinated the entire process—from initial client contact to analysis, 
research, and consulting, to production—on a wide variety of marketing initiatives.

Served as a resource for campus departments in regards to marketing, design, and messaging.

Maintained accurate and timely project status and projections, including needs analysis, 
budget management, and job tracking.

Oversaw and developed the skills of the department creative team consisting of a senior 
designer, two junior designers, and a staff photographer, as well as contractors as needed.

Attended campus events and participated on committees as a representative of the department. 

Advised on all levels and use of the university brand and logo and initiated new programs 
and practices to ensure continuity.
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Served as single point of contact for clients managing the process of sales, intake, design, and 
production on a variety of print projects. 

Maintained and developed relationships with campus and community groups to help meet 
individual goals by recommending appropriate print strategies..

Collected bids and purchase print services from outside vendors. 

Attended networking events and developed promotional materials to help build a stronger 
community and university presence. 
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Initiated and attended meetings, wrote proposals, and developed long-term client 
relationships to grow a successful, independent consulting business. 

Contracted skills to businesses in areas of graphic design, copywriting, and project management. 

Recommended appropriate marketing strategies for clients and helped define goals.

Developed a variety of successful marketing materials for clients including logos, identity 
packages, websites, brochures, mailers, among others. 

Managed projects from start to finish, including collaboration with designers, copywriters, 
photographers, printers, web developers, and others.

Wrote and edited copy as needed to support marketing goals.

Developed and implemented complete and consistent branding, from visuals to messaging. 

Ran the day-to-day operations of the business itself, including managing business 
relationships, budgeting and bookkeeping, hiring and oversight contracted help.
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Collaborated with copywriters, designers, and programmers on creative concepts and 
developed prototypes for client presentation.

Designed and maintained various websites for the automotive industry including projects 
for Daimler Chrysler, Ford and Saturn.
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Trained groups of various sizes throughout the country on use of ProQuest products in classrooms.

Developed lessons and wrote supporting materials for training sessions.

Served as an expert in web design for classrooms on various committees.

Participated in brainstorming sessions for product development. 
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Instructed students on various ways to integrate computer technology in a K-12 classroom 
setting, including website creation.

Developed new courses for the college on web page design for business and educational use.

Designed and implemented course materials including syllabi, assignments, handouts, and 
web pages.

Provided critical feedback to students through group discussion, assignment assessment, and 
one-on-one conversation.
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Created posters, brochures, logos, and other graphic materials for various college departments.

Designed and maintained websites for college entities, including online courses.

Developed and conducted workshops for faculty, staff, and students on web page creation and 
usability.

Served as an expert on graphic design and usability on various college committees.

Supervised and developed student assistants in the areas of graphic and web design.

Consulted on a one-on-one basis with faculty, staff, and students on the development of 
graphic materials and web pages.
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